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Fiskars personnel commemorated the 350th anniversary of Billnds Works on 1st June 1991,
Mr. Goran J. Ehrnrooth, Chairman of Fiskars Corporation, delivered a speech in honor of the
occasion.

The 150-year long history of the Inha Plant was cause for a "family” celebration held in June
in the garden of Pytinki Manor.
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INFORMATION TO SHAREHOLDERS

Annual General Meeting of Shareholders
The Annual General Meeting of sharehold-
ers of Fiskars Oy Ab will be held at restau-
rant Marski, Mannerheimintie 10, Helsinki,
on Thursday, April 9, 1992.

Shareholders wishing to attend the
meeting should inform Fiskars Corporate
Center by letter to P.O.Box 235, SF-00101
Helsinki, Finland, or by phone + 358-0-
61886 230 not later than 4.30 p.m. on Tues-
day, April 7.

Shareholders are kindly requested to
inform the Corporate Center of any change
of address.

Dividend

The Board of Directors proposes to the
Annual General Meeting of shareholders
that a dividend of FIM 2.40 be paid on sha-
res of series A and FIM 1.90 for shares of
series K. If accepted by the méeting, the
dividend will be available at the Union Bank
of Finland from April 13.

Financial information

In addition to the Annual Report, the Fiskars
Corporation publishes an interim review of
operations covering the period January 1
through June 30, 1992; it will be published
during week 35.

Trend of Fiskars share price compared to the HEX index
2500

1987 1988

Additional information

Fiskars Corporation, Communications,
P.0.Box 235 (Mannerheimintie 14 A),
SF-00101 Helsinki, Finland,
telephone + 358-0-61 8861,

fax + 358-0-604 053.

Summary of operations, FIM million

1991 1990
Net sales 1558 1558
Operatingmargin 113 108
Operatingprofit 36 35
Earnings after financial items . =39 -29
Pretaxeamnings____ =35 39
Earnings per share, FIM neg. neg.
Balance sheettotal 2197 2318
Equity ratio % 44 45
Personnel at year-end 3174 3448

Exchange rates as per December 31

1991 1990
1USD = 412FM 362 FIM
1 DEM = 271FIM 241 FIM
1GBP = 771FIM 695 FIM
1ECU = 552FIM  4.93 FIM

(1987 = 1000"

1989 1990 1991

“)From the beginn-
ing of 1991 the
Helsinki Stock
Exchange
introduced the

HEX index.
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BOARD OF DIRECTORS, AUDITORS AND
CORPORATE MANAGEMENT

Board of Directors of Fiskars Oy Ab

Goran J. Ehrnrooth (1934), Chairman

Matti Pekkanen (1925), Deputy Chairman, M.Sc. (Eng.)

Robert G. Ehrnrooth (1939), President, EffJohn Oy Ab

Thomas Tallberg (1934), M.D., Helsinki University Central Hospital
Jarl Engberg (1938), Attorney-at-Law, Hannes Snellman Attorneys
Gustaf Gripenberg (1952), D. Eng., Helsinki University

Olof Bruncrona (1927), M.Sc. (Eng.) Director Emeritus, Fiskars Oy Ab
Ronald Wrede (1942), Master of Laws, Legislative Counsellor,

Ministry for Foreign Affairs

Reijo Kaukonen (1939), President, Fiskars Oy Ab, until August 20, 1991

Auditors

Ordinary

Eric Haglund, CPA
Juhani Kolehmainen
Jacob Wallenberg

Corporate management

Stig Stendahl (1939)
Juha Toivola (1947)

Ingmar Lindberg (1945)

Wayne G. Fethke (1944)

Deputy

Sixten Nyman, CPA

Brita Hisinger-Jagerskiold
Peter Hartwall

President and CEO, from April 1, 1992
Deputy to the President *),

Executive Vice President and CFO
Corporate Vice President,
administration and real estate
Corporate Vice President,

Consumer Products group

*) acting President August 20, 1991-March 31, 1992

Wayne G. Fethke (1944)
Roy Prestage (1940)
Stig Matar (1945)

Jean Schellingen (1944)
Gareth Davies (1960)

Juha Toivola (1947)

Aarne Sipila (1948)
Raymond Meyer (1940)

Lars-Petter Godenhielm (1940)

Pauli Lantonen (1939)

Henrik Elfving (1955)

Olli Mannikko (1944)

Consumer Products group
North America
Scandinavia

Continental Europe

Great Britain

UPS group

FPS Power Systems (until May 31,1992)
Deltec

Bronto Skylift

Inha plant

Elesco

Ferraria
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Industrial
operations

Fiskars for Kids
turns cutting
into a child’s

play.

FISKARS BUSINESS AREAS

The Consumer Products group is the most
significant of Fiskars industrial operations
accounting for more than half of the corpo-
ration’s turnover. Scissors, knives, lawn and
garden products are marketed through own
subsidiaries in three principal markets:
North America, Europe and the Nordic
countries. Fiskars has production facilities in
eight countries in these main markets.

The philosophy behind Fiskars ‘market ser-
ved’ approach is to be a true partner with all
the distribution levels of the trade. Our product
offerings now cover the demand of traditional
outlets, larger stores as well as modern hyper-
marts. We can even faster respond to the
new needs of our customers also in rapidly
changing economic conditions, with the help
of our electronic data interchange system.
The new Fiskars way of cooperation also
extends to manufacturing partners, to afford
us the opportunity to fully serve consumers
with more comprehensive product lines.

The North American units of the Consumer
Products group were strengthened. The mar-
keting organizations of scissors and house-
wares were combined to better address the
total needs of the distribution. Fiskars, Dura-

sharp and Cut-Rite have for years been the
preferred scissor brands among American
consumers. Based on the success of the
round-nose Fiskars for Kids hobby scissors,
the pointed children’s scissors were devel-
oped to meet the requirements of older
children. Some of the other new product
introductions include scissors specifically
designed for the elderly and disabled per-
sons. Following the successful launch of the
versatile Multi-Plier, a multi-function tool

the Gerber brand is extending from basic
knives to outdoor recreational products. The
new plant in Sauk City, Wisconsin, which
manufactures lawn and garden products,
has complemented offerings in its strongly
" AT iy P . :~ J{;a.

Gator knife is
a best-seller
in the United

States.

successful Wallace product line during its
first full year of operation.

In Europe, last year was a time of consoli-
dating activities and strengthening markets.
The scissors production of the German facil-
ity was moved to Finland to take advantage
of existing assets and skills. This allows the
German unit to focus on serving customers
in the German speaking markets and the
Benelux countries through its packaging,
storage and distribution strengths.

Production and marketing of the Wilkinson
Sword and Fiskars branded garden tools
continued to be a success in the U.K. New
introductions included the Garden Devils
range and the ergonomically designed Fin-
nish-made Power Digger tools. The Fiskars
brand was launched in the marketing of
kitchen and housewares, to complement the
traditionally popular Kitchen Devils range.

The leading ltalian knife manufacturer,
Montana, has successfully expanded its
activities by launching other Fiskars pro-
ducts in the Italian consumer market utili-
zing the existing strong distribution network.
The Montana knives have also found their
way to the kitchens of European and Ameri-
can consumers.

The Nordic business units continued to
place strong emphasis on production con-
solidation programs. Knife production was
moved to Fiskars, Finland, where all the
Fiskars and Knivman cutting products for
these markets will be assembled. The

New tools for
European
gardens:
ergonomic
spade and

wheelbarrow.

acquisition of the Swedish garden and
hand tool manufacturer Norbergs Redskap
permitted the concentration of production
and logistics in a single unit in Motala. In
Denmark, the Zinck-Lysbro garden pro-
ducts are manufactured in a modernized
facility in Silkeborg. The manufacture of
wooden tool parts for the Nordic market is
now concentrated in Denmark.

The Consumer Products group estab-
lished its first joint venture with an Eastern
European manufacturer. The facility in Slupsk,
Poland, supplies components for lawn and
garden products for the Nordic plants.
Danish and Polish employees cooperated
to introduce the Fiskars standards and pro-
duction methods in the Polish factory.

Activities at the scissors plant in India -

a joint venture with Indian partners - conti-
nued according to plan.

Tending roses !
requires |
nimble fingers f

and good tools.




For banks and Bronto Skylift designs, markets, manufactu- L
stock exohanges, res and services hydraulic access platforms PHPRE
O o for industrial, fire-fighting and rescue opera- S
equais alsctriolty. tions. The Bronto access platform equipment e
UPS assures permits work at heights of over 70 m. PR
P pa— Bronto Skylift has a strong position as i
R manufacturer of technically demanding i aaden
mobile access platforms for fire-fighting and
rescue purposes. Bronto has established
good, long-standing customer relations with
: fire brigades in several European major cities.
P S A marketing and servicing cooperation agree-
K _i : ¥\ ment was concluded with Pierce Manufac-
/") = i turing Inc., Wisconsin, a leading fire engine Inha production plant produces Buster alu-
o J; ‘ /-/ manufacturer for the American market. minum boats, building and industrial com-
v 2= 7 Bronto’s access platform equipment is used ponents.
_ B : - " in Europe also by the construction industry and The Buster aluminum boats strengthen-
s //' the public sector for maintenance and servic-  ed their success in all Nordic countries,
= ing of high buildings. An increasing number of ~ despite a general market decline. The
';‘, ! construction equipment rental companies of-  safety, durability and easy care of Busters
> Aie = — \ o fera wide range of Brontos from 17 to 70 metres. ~ was further improved to meet the expecta-
r AR | & & U ‘ - Over 3,000 Bronto access platforms are  tions of both leisure and professional users.
in use in 60 countries. The latest addition to the Buster range, Bus-
Fiskars Power Systems in Europe and Several new product lines, introduced Siriadeg o ter XL, which can be equipped with a 50-90
Deltec in the United States manufacture by the companies during the year, featured e hp motor, was launched in the fall. Over
and market uninterruptible power supply the latest technology in the field. Thanks to oV Skl 50,000 Buster boats have been manufac-
(UPS) systems for computers. The compa- the new technology, the Fiskars UPSs are in Helgoland, tured since its introduction 15 years ago.
nies work in close cooperation, both in the even more compact, more reliable an.d Qersnny; of Fiskars maintained its strong foothold
field of product development and in serving easier-to-use. Special attention in their . o as supplier of hinges to the Nordic door and
their global markets. design was focused on the communicatloh and up is no window industry. The products which had
In Europe, the strongest market growth between the computer and the UPS, to faci- P been developed together with the custom-
took place in Germany, but also the Eastern litate automatic shut-down of the computer p—— ers retained their positions in the generally
European region showed a good growth. In during an extended power failure. receding construction market.
the United States, shrinking computer sales A significant milestone for Fiskars Rail fittings were delivered to the
had an impact also on the demand for Power Systems was the international ISO Finnish, Swedish and Norwegian state rail-
UPSs. Close cooperation with the major 9001 standard certification granteq to the ways. Fiskars’ strong position as a Nordic
computer manufacturers continued. A quality system of its plant located in fittings manufacturer is based on its long
nationwide marketing campaign was laun- Finland. experience and R&D.
ched in the United States, to promote the
sales of the new single-phase UPSs.
Intelligent,
user-friendly ronto Sy
i sosie works around
the clock:
:::':I'::od by Vancouver Fire
Fiskars Power Department
Systems and putting out a fire Fiskars makes
— in the small hours the fittings for
of the night. Nordic rallways.


























































