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OUR PURPOSE

THE GLOBAL HOME OF DESIGN- DRIVEN 

BRANDS FOR INDOOR AND OUTDOOR 

LIVING

Pioneering 
design to make 
the everyday 
extraordinary

3 NOVEMBER DGECEMBER 2022 FISKARS GROUP



NOVEMBER DGECEMBER 2022 FISKARS GROUP4

Strong brand portfolio



Fiskars Group 
key figures 2021
Net sales
EUR mill ion

1,254.3
Comparable EBITA
EUR mill ion

168.8
Earnings per share
EUR

1.06
Personnel
Dec 31, 2021

6,690
Cash flow from 
operating activities 
before financial 
items and taxes
EUR mill ion

164.2

Comparable EBIT
EUR mill ion

154.2
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KEY BRANDS
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Business Areas and key categories

InteriorDrinkwareTableware WateringOutdoorGardening
Scissors 

& creating Cooking

BUSINESS
AREAS & KEY 
CATEGORIES

VITA TERRA CREA

BA SHARE OF 
NET SALES 44% 43% 14%


