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Fiskars Group Global home adesigrlriven brands

Est. 1649

Est. 1775 Est. 1759

A Well -balanced portfolio of
beloved brands with over
1/3 of sales from luxury

A Global scale and good
positions in the biggest
consumer markets

WEDGWOOD A ; ;
® MADE. IN Creative design and
FISKARS GEORG JENSEN ROYAL COPENHAGEN ENGL?NgéW innovation at our core
Est. 1939 Arabia est. 1873 Est. 1881 Est. 1783

A Focused Growth Strategy,
't Bt- zaa>1Bagk as AAB,
strong Business Areas

A Strong financial position
enabling growth investments
and sustainable shareholder
returns

. MOOMIN
GGERBER AmABIA IMALA WATERFORD

FINLAND
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Wellbalanced footprint with ~30% of net sales from the U
and ~20% from Asia

~130

NORTH AMERICA A Nordicg APAC
~30% of net sales ) ~20% of net sales
Elsl
UK &
Ireland ~20
~50 ~100
Continental
Europe China Japan
~70
EUROPE
Global presence +100 countries 50% of |
~o0% of net sales Rest of APAC
~500 own stores
+60 own e-commerce stores
~100
.| * 1 market cap
Australia
Own manufacturing units Fiskars 0 Headquarters
Own manufacturing units Vita '@“.-:-} Own stores (incl. concessions)
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Fiskars Group
key figures 2@2

Net sales
EUR million

1157.1

(2023: 1,129.8)

Comparable EPS
EUR

1.07

(0.99)

Free cash flow
EUR million

81.7

(184.9)

FISKARS GROUP

Comparable EBIT

EUR million
111.4
(110.3)

Gross margin
%

48.8

(46.8)

Personnel
Dec 31, 2024

6,850

(7,162)




Two strong Business Areas (BA) eagigrdriven brandior
both indoor and outdoor living

FISKARS VITA

BUSINESS
ARBASINESS
AREAS*
SHARE OF
NET SALES 47% 52%
CK:E}EGORIES Gardening Outdoor Cooking Scissors  Creating Tableware Drinkware Interior Jewelry
@ WEDGWOOD
ROYAL COPENHAGEN GEORG ]ENSEN MADE IN
HADE
_ 1759
KEY BRANDS FISKARS® %GERBER -
ARABIA IMTALA WA
fRemaining 1% of e

6 net sales from Other ¢
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Systematistrateggxecutiorior our transformation

WE FOCUS ON WINNING:
LOGIC

Brands Channels

Commercial excellence

Direct -to-Consumer
TRANSFORMATION

LEVERS
uU.S.

ENABLERS INNOVATION

& DESIGN

MARCH 2025 FISKARS GROUP

Countries

SUSTAINABILITY

Transformation
levers making our
foundation stronger

Sharpened portfolio
logic © clear roles for
each brand

Evolving our operating
model towards BA
independence




g hnU

GROSS MARGIN HAS
IMPROVED CLEARLY

48.8% _ - >49%

7

46.8%

/

44.9%

X

43.3%

V4

40.9%
’

SHARE OF DTC SALES HAS
GROWN STEADILY

_>50%
50% _ -

47% -
41% 42% /
38%//

28% _ - >30%

25% -~
21%
17% 18%

20 PR N 3
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24

2025 20 <20 22 P8 Mididd 2025

== Share of Group net sales
= Share of Vita net sales

FISKARS GROUP

1 8Z33n1

c37i0Cone] she

CHINA NET SALES HAVE MORE

THAN TRIPLED FROM 2020
EURmM

CAGR +34%

56 56

48
32
17

20 21 23 24

U.S. NET SALES DECLINED
IN 2023 *
EURmM

CAGR -4%
404
375 374

336 391

2Um’1 22 23gmed

*Net sales in 2020 -2022 excluding
US Watering business, which was
divested in February 2022.



Sharpened portfolio logiclear roles for each brand

INVESTMENTS AND RESOURCES

Maximise Accelerate
A potential el ALLOCATED TO ENHANCE VALUE
_________________ - CREATION :
Winning /" HOOKN A Make the big brands bigger
i G \ ," Three large ‘\\ A Surround the consumer through
i ' " luxury brands ‘ category expansion
\ 5 7] : A Command high-end positioning*
\ GERBER | / | i .
Utilize as \\ / \‘ / A Expand DTC
support ‘R
_ LT S N %" Four big
Relative ' brands 70% INCREASED SHARE OF
performance ! - \ : f sal LUXURY IN OUR PORTFOLIO
(k) FISKARS kot
cal / / 65%
Optimize
/" ITALA i
l,. sl \ Anchor
\ WATERFORD /
Turn-around
Local/ Tactical _ Global 2020 2024
Potential Share of luxury, net sales
10 MARCH 2025 FISKARS GROUP The size of the bubble demonstrates the size of the brand in terms of net sales *Strategic forBA Vita ¢

Tactical brands: Arabia, Roérstrand, Royal Doulton, Royal Albert



Vita and Fiskars: Operationally independent companies t
accelerate their different strategic growth opportunities

BUSINESS AREA FISKARS (Nsales: EURmM550) BUSINESS AREA VITA (Neales: EURM610)
CHANNELS BY NET SALES CHANNELS BY NET SALES
Irec
A A market leader in Indirect Direct A Unique SOLENE e
its categories I_uxury A BT
Indirect lifestyle brands
A Innovation -driven _
GEOGRAPHIES BY NET SALES GEOGRAPHIES BY NET sALEs A Recognized for
Americas creative design
A Key partner to the o J
aad] |50 Americas leading retail | A ~500 t
Europe QI players in each St Europe own stores
0 and online, high
Asia-Pacific Country .
gross margins

GROUP Rigorous performance management: fund allocation for growth, profitability and cash

11 MARCH 2025 FISKARS GROUP ¢

Note: Salesrelated figures FY 2024



Neworganizatiom force allowdor speeaf execution
and Is a key enabler for future growth

Fiskars Full business

ili Dedication
accountability edicatio

End-to-end responsible Accelerate differing

Enabled by . ) growth opportunities G
committed business CEOs, improved make big brands bigger
employees: flexibility and speed

~13%
participating

Transparency and

in MyFiskars Independent legal

measurability

entities
Group Business e MOI’? precise tar.get Enable structural
I N3 setting and capital optionality

<196 allocation

________

—————
e N

~~~~~~~~
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Key takeaways

13

Strong brands and market positions € global
reach

Sharpened brand focus G our profile is
increasingly attractive

Operationally independent Business Areas for
speed & impact © legal separation provides
structural optionality

Group focus on capital allocation, investment,
M&A

Substantial profits rebound potential when
volumes recover

MARCH 2025 FISKARS GROUP
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Moomin 80 years
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Designed by HM Queen Margrethe Il
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- FInancial
Statement
Release 2024

STRONG FINISH TO THE YEAR IN CHALLENGING MARKET
CONDITIONS ¢ FULL-YEAR COMPARABLE EBIT INCREASED
SLIGHTLY, DESPITE LOWER VOLUMES

16 MARCH 2025 FISKARS GROUP

JANUARY-DECEMBER 2024



STRONG FINISH TO
THE YEAR:

FULL-YEAR COMP.
EBIT INCREASED
SLIGHTLY FROM

2023

RECORDHIGH Q4
COMPARABLE EBIT

=1

\ “‘.rf}' el

DELIVERING:

GROSS MARGIN
48.8% +200 BPS

. ALL-TIME HIGH Q4

GROSS MARGIN
49.4% +260 BPS

TRANSFORMATION

ALL-TIME-HIGH FY

A e et g £

THE BOARD

PROPOSESAN
INCREASING

DIVIDEND:

EUR 0.84 PER
SHARE

COMPARABLE EBIT

IMPROVE FROM THE

GUIDANCE FOR
2025

EXPECTEDTO

2024 LEVEL



Q4 2024Group key figuresRecorceEBIT
drivenby grossnarginandcostefficiency

NET SALES, EURmM

400 A
350 -
300 A
250
200
150
100
50

353

304

Q4
2020

Q4
2021

Q4
2022

2023

*Comparable net sales exclude the impact of exchange

rates, acquisitions and divestments

18 MARCH 2025

FISKARS GROUP

346 337
30
20
10
0
Q4

COMPARABLE EBIT (EURmM) AND
COMPARABLE EBIT MARGIN, %

50

40

2024

EURM

42.9
| > |
0
36.0 377 12.7%

32.2 g

11.5% 207 9@

9.8%
Q4 Q4 Q4 Q4

2020 2021 2022 2023 2024

%
- 15

- 10

COMPARABLE EBIT, EURmM

42.9

Q4/2023: 37.7

GROSS MARGIN, %

49.4

Q4/202 3: 46 .8

FREE CASH FLOW, EURmM

69.4

Q4/202 3: 77.5

COMPARABLE EPS, EUR

057

Q4/2023:0.40

CASH EARNINGS
PER SHARE EUR

0.85

Q4/2023:1.11 X3



FY 20245roup key figurescomp. EBIT of

EUR 111m, up EUR 1.1m from 2023

REPORTED NET SALES, EURmM

1,400
1,200
1,000
800
600
400
200

1,116

2020

1,254 1,248
I I :
2021 2022 2023

*Comparable net sales exclude the impact of exchange

rates, acquisitions and divestments

19
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FISKARS GROUP

COMPARABLE EBIT (EURmM) AND
COMPARABLE EBIT MARGIN, %

160

140
1,157

120 -

100
80
60
40
20

0
2024

EURM

2020

2021

151.0
I

12.1%

2022

2023

2024

%
15

10

»

COMPARABLE EBIT, EURmM

111.4

2023: 110.3
GROSS MARGIN, %

48.8

2023:46.8

FREE CASH FLOW, EURmM

81l.7

2023:184.9

COMPARABLE EPS, EUR

1.07

2023:0.99

CASH EARNINGS
PER SHARE EUR

1.39

2023: 2.68



Savings fully compensated impact of declining volumes,
supply chain efficiency improvement to continue

2024 EBIT EXCL. IAC BRIDGE, EURmM




U.S. tariffs expected to have minor impacts
mostly absorbed by price increases

A The U.S. government imposes tariffs on foreign goods across industries ©
the final extent remains unknown , and the situation is continuously
evolving

A The U.S. accounts for approximately 30% of Fiskars Group's net sales and
.t~ >a >ac¢. $aCla tBaoarBt-z2aadaat” Ca

Fiskars Group mitigates the impact of tariffs by:
U Diversifying its sourcing footprint
U Shifting the tariff increases into consumer prices

U Applying for exemptions and exclusions when possible

21 MARCH 2025 FISKARS GROUP ¢



Strong Free Cash Flow rebound4nr Qullyear cash flow
back to historical levels

QUARTERLY FREE CASH FLOW, EURmM Q4 FREE CASH FLOW, EURmM
EURM EURM Q4-24 Q4vs. Q3 Q4vs. LY
N EBITDA 51.6 +31.5 -2.3
100 4 ' (8 +86 r 200 Change in provisions 2.3 -6.2 +2.3
75 | e 69 | 150 Non-cash adjustments 0.1 +1.1 +33.1
53 49 | 100 Cash Flow from operations 54.1 +26.5 +33.2
50 - 36 42 Change in inventories 1.0 -11.6 -34.8
24 L 50 Change in trade rec's -10.2 -15.0 -20.4
e . . 13 Change in trade Pbl's 11.2 +53.1 -12.2
0 - 0 Change in TWC 20 +264  -674
-3 - -50 Change in in other int.free items 32.7 + 38.4 +21.6
-25 1 -20 -17 L 100 Change in N\WC 34.7 +64.9 -45.8
50 4 CAPEX -15.2 -2.8 + 3.2
- -150 Operating Cash Flow 73.6 +88.5 -9.4
-75 A -70 -63 L 200 Taxes paid -4.2 -2.3 +1.3
Free Cash Flow 69.4 + 86.2 -8.1
-100 - - -250
5 & 8 & © 8 88 3 ©°o 8 8
() Quarterly free cash flow EURm (LHS) Last twelve months free cash flow EURm (RHS)

22 MARCH 2025 FISKARS GROUP ¢



Net Debt / EBITDAfor 2024 slightly above 2t&pget level at
2.55X

NET DEBT (EURm) AND NET DEBT / LTM EBITDA (EXCL IAC) NET DEBT / LTM EBITDA (EXCL IAC),

REPORTED AND EXCL LEASES

EURmM Multiple
600 3.0x 3.0x T
529
Max Target 510 494 2.54x 2.55x
500 4 478 2.5x 2.5x
400 370 2.0x 2.0x
344 342
325 v
= =
300 § = 1.5x 1.5x
207 22
200 1= 1.0x 1.0x
145
100 ] 0.5x 0.5x
0 - 0.0x 0.0x
Q4-21 Q1-22 Q2-22 Q3-22 Q4-22 Q1-23 Q2-23 Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24 2021 2022 2023 2024

Net Debt / LTM EBITDA EXCL. IAC (RHEM Net Debt (LHS)

B Reported B Excl. Leases

23 MARCH 2025 FISKARS GROUP ¢



Solid cash position enablesrammeasindividend: Baré M Y 1

proposal EURD.84 per share

24

2 4%*

Dividend growth
2023 -2024

5.20™**

Dividend vyield

7 Po*

Payout Ratio on comp. EPS

6(Xo*

Payout Ratio on CEPS

*Based on B, t B zproposal
**Based on | t+ B prepmsal and 2024 volume weighted
average price

COMP. EPS AND DPS 2019 -2023
EUR

1.37

2020 2021 2022 2023 2024

® comp. EPS CEPS @ DPS

CEPS AND DPS 2019-2023

EUR
2.68
2.46
1.51
1.39
0.76 0.80 : °I84*

-0.79
2020 2021 2022 2023 2024



- Business Arec
performance
and strateqic
topics

25! MARCH 2025 FISKARS GROUP



VitaBA: Net sales decreased in a challenging market, goc
growth with Royal Copenhagen and Moomin Arabia

NET SALES, EURmM COMPARABLE EBIT (EURmM) AND

Q4

FY

MARGIN, %
250 EURmM %
. 40 - 35.9 - 25
200 { 11 187 176 S 2l 31.9 47 333 | 20 A Q4 comparable net sales -2.1%
30 1 2409 20.49 “~16:2% 15.9% sharply improved over Q3 ( -10.1%)
150 1 17.1% - 15
100 - 20 1 14.6% L 10
e A Strong performances of the Royal
50 1 - 5 Copenhagen and Moomin Arabia
0 0 0
Q4 Q4 Q4 Q4 Q4 Q4 Q4 04 04 o brands
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024
A Q4 comparable EBIT declined
marginally year-on-year on lower
800 - 100 - o - 20 EELEs
79.2 .
600 545 564 555 O0° 80 - 15 . —
1 457 agon 15.206~.523 i U In 2025, investing in demand
400 4 & 9 ' AL BT creation : surrounding the consumer
40 A : 7.9% i i
with category expansions
200 - 50 | 188 L5 gory exp
4.1%
0 0 0
2021

2020 2022 2023 2024 2020 2021 2022 2023 2024 *Comparable net sales exclude the impact of
28 exchange rates , acquisitions and divestments ¢



REVIEW BY THE PRESIDENT AND CEO AGM 2025

Business Area Vita 2024 highlights

Focus on DTC with Surrounding the Increasing efficiency  in Portfolio of brands:  First
~500 Vita stores in consumer with Category our glass factories to full year of Georg Jensen
2024, 50 stores more expansion Ge.g., better cater for G moving the needle:
than previous year Wedgwood flasks, Royal premium and luxury share of luxury ~65% of
Copenhagen and Moomin portfolio Vita net sales in 2024,
Arabia textiles, Georg jewelry as new category

27 MARCH 2025 FISKARS GROUP

Jensen appliances N



Planned organizational changes to enable growth via clal
structure and strategic reinvestments

PLANNED IMPACT RE-INVESTMENT
-10 EURmM
cost reduction +12 EURmM
i 2025 marketing
The plgnned_ changes in 4 EURM one - off e s
Vita will clarify brand & costs

country level
accountabilities and
enable strategic
investments in growth

c. 120 New categories,
headcount new distribution,
reduction new markets

28 MARCH 2025 FISKARS GROUP ¢



Moomin 80 years
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Q4

FY

BA Fiskar§)4: Comparabl&BIT improvedrivenoy GM
uplift andcostmanagemedespitéowervolumes

NET SALES, EURm COMPARABLE EBIT (EURm) AND
MARGIN, %
EURmM %
200 1 G 20 1 154 e r 15 A Comparable net sales -3.0% in Q4,
1 1 : 2L improvement over -4.9%
150 127 130 126 10 | pi. 74 : 10 provement over Q3 (-4.9%)
100 - 2.4 5.7% | 5
0 13% A Strong growth in Germany G
50 1 L - 0 capturing market share
0 -10 - -2.2% L .5
Q4 Q4 Q4 Q4 Q4 -2.8 . :
2020 2021 2022 2023 2024 o4 o i o o A Clear improvement in comparable
2020 2021 2022 2023 2024 EBIT
A Improved gross margin
A Prudent cost management
0T s 681 125 1 a0 - 20
600 - 571 547 100 4 w382 U In 2025, investing in demand
%..125% 826 5o 773 15 ) : ; :
75 4 15.7% ; \ creation : innovation & media
400 1 12.1% - 10
50 - 12.9%
200 A o5 | L 5
0 0 0 *Comparable net sales exclude the impact of

exchange rates , acquisitions and divestments

2020 2021 2022 2023 2024 2020 2021 2022 2023 2024 V.S

30



REVIEW BY THE PRESIDENT AND CEO AGM 2025

Business Area Fiskars 2024 highlights

Winning in a tough Two prestigious red dot . A
: : . ECB
Starting 2025 all Fiskars market G Fiskars design awards in 2024, Bl BT
: : expansion to camp cook
cookware manufactured Germany +30% in H2 64 wins altogether
: : proves successful
is plastic -free 2024

31 MARCH 2025 FISKARS GROUP ¢



Winning in a tough market
Case Fiskars Germany

A Germany now second largest country for BA Fiskars
A Fiskars the strong #2 in the DIY market

A Taking share & performing in continued tough market
environment

A Distribution gains - new customers , increased shelf space

A Brand strength with convincing concepts that match customers'
need

A Increased focus on winning with first -time users & new interest
groups

A Strong product offering  with good -better - best coverage

32 MARCH 2025 FISKARS GROUP

Fiskars Germany
Q4 2024

~+40%



Netsalefrom circulamproductsalmostoubledrom previous
yearsupplietargereached Weremaincommittedo ESG

ENVIRONMENTAL

2024

26%

Base year
2021

2024
-54%
Base year

2017

2024
- 44 %-*

Base year
2018

At the end
of 2024
64 %

Target set

2020

SOCIAL

Measured in connection to the

1 1
1 1
I employee engagement survey. Latest |
: survey done for all employees inQ2

Net sales from Emissions from Emissions from % suppliers by spend Zero harm with Inclusion Experience

circular products own operations transportation have science -based zero LTAF within the top 10% of
and services (Scope 1 & 2) and distribution targets (e e EEEE e global high - performing
(Scope 3) frequency) companies *
2023: 14% 2023: -56% 2023: -46% 30.9.2024: 61% 2023: 4.2 Nov 2023: 70
| -
SNCDP [l oe v {

*Lower shipment levels partially impacted the decrease Lt ecovodls
** The target score is updated every six months with the latest data and might change depending on how the global benchmark deve lops. 2024 Sustainability Rating

MAY 2024

CORPORATE

33 MARCH 2025 FISKARS GROUP ¢



G UIdan Céor 2025 Assumptions and actions behind the guidance

The operating Further gross margin
environment expected to improvement is expected
remain challenging and to support EBIT

impact demand
The savings from

completed organizational
changes are expected to
continue supporting EBIT

Visibility in the market remains limited .

U, CAEB. YA2 aa| ~aU0a ¢-¢Btc¢l, - alaoaaag
end of the year , highlighting the importance of the second
half and especially the fourth quarter.

34 MARCH 2025 FISKARS GROUP ¢
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Reshaping our portfolio inorganicalfyst&mati& disciplined
approacho M&A 1 case Georg Jensen

Confirmed strategic fit, ° Performance in line with business case o Strategy building on complementary strengths
category expansion into jewellery
o Great reception by key customers o Streamlined structure with improved clarity
o No surprises post -closing
o Business as usual since July 2024 ° New key talent and leadership
o Complementary capabilities & cultures

Attractive valuation On-track with synergy realization Increased profitability

EV/EBITDA LTM 4.7x with cost Delivered EUR 18m cost synergies, Solid foundation for growth and
synergies, equal to EUR 155m net of ~75% in implementation . operational improvement G Significant
integration costs. Net 10% FTE reduction in H1 2024 profitability improvement Q1 -Q3 2024 vs.
Negative transaction goodwill historical patterns

36 FEBRUARY 2025 FISKARS GROUP ¢



Net Debt / EBITDA We have successfully maintained our

target leverage

Net Debt / EBITDAT lease impact (EURm)

As Reported
Interest-bearing debt
Lease liabilities
Cash

Net Debt

EBITDA (excl IAC)

Net Debt / EBITDA

Excluding Lease liabilities
Interest-bearing debt
Cash

Net Debt excl leases

EBITDA (excl IAC)

ROU adjustments D&A
ROU adjustments interest
EBITDA excl Leases

Net Debt / EBITDA (excl Leases)

37 MARCH 2025

2019 2020 2021 2022 2023 2024
160.1 112.4 65.1 325.6 423.1 407.1
111.3 94.5 111.5 115.5 150.8 147.6
9.4 -62.5 -31.5 -115.8 -127.3 -60.8
262.0 144.4 145.0 325.3 446.7 493.9
136.0 185.7 216.6 210.6 175.8 1934
1.93x 0.78x 0.67x 1.54x 2.54x% 2.55x%
2019 2020 2021 2022 2023 2024
160.1 112.4 65.1 325.6 423.1 407.1
-9.4 -62.5 -31.5 -115.8 -127.3 -60.8
150.7 49.9 33.6 209.8 295.9 346.3
136.0 185.7 216.6 210.6 175.8 193.4
-22.9 -24.7 -25.1 -24.3 -29.3 -37.7
-2.8 -2.4 -1.9 -2.1 -4.2 5.1
110.3 158.6 189.6 184.2 142.3 150.6
1.37x 0.31x 0.18x 1.14x 2.08x 2.30x

FISKARS GROUP

3.0x

2.5x

2.0x

1.5x

1.0x

0.5x

0.0x

Net Debt / EBITDA Development (multiple)

I Reported [ Excl. Leases

2019 2020 2021 2022

2.54x 2.55x

2023 2024



Net Debt / EBITDAfor 2024 slightly above 2t&pget level at
2.55X

NET DEBT (EURmM) AND NET DEBT / LTM EBITDA (EXCL IAC)

EURmM Multiple
600 3.0x
529
Max Target
500 2.5x
400 - 2.0x

370
336

300

r 1.5x

200

F 1.0x

100 -

r 0.5x

0.0x
Q4-21 Q1-22 Q2-22 Q3-22 Q4-22 Q1-23 Q2-23 Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24

Net Debt / LTM EBITDA EXCL. IAC (RHEM Net Debt (LHS)

38 MARCH 2025 FISKARS GROUP ¢



Commercial
excellence

Q4 202 4

A Gross margin +260 bps and all-time high at
49.4%

Transformatioeveraremakingour foundationstrongefor
futuregrowth

1-12/202 4

A Gross margin +200 bps

Direct to
consumer

A Comparable DTC -2%: e-commerce -4%,
own retail network -1%

A DTC share of net sales 32% and 50% in BA
Vita

A Comparable DTC G1%: e-commerce -3%,
own retail network -1%

A DTC share of net sales 28% and 50% in BA
Vita

A Comparable net sales -4%

A Comparable net sales -7%

FISKARS GROUP

A Comparable net sales -5%,

A Comparable net sales + 1%



Challengingperating environmergflected in progress Iin
sales and EBIT targets

FINANCIAL TARGETS TRACKING
LAST

TARGET 2021 2022 2023 2024 3 YEARS
Organic, FX neutral Mid - CAGR.
Single - Digit growth @+14'2% ® N ® "L ® "9.0 _4.3%

Mid -teen EBIT margin (excl. @ ‘ ® ® ‘
AC) by end of 2025 123% (&) 12.1% 9.8% 96% | (%) 10.5%
g(r)((a)z Cash Flow / Net Profit p a @ 109% ® Neg. @ i @ — 51%

=Y\W-\\[e = Net Debt / LTM EBITDA (excl. @ @ @ @ @
SHEET 5 fUARAI®DD 0.67X 1.55X 2.54X 2.55X 2.18X

40 MARCH 2025 FISKARS GROUP ¢



Consolidated Q4 and 2024 Key Figures

Q4 AND 2024 P&L KEY FIGURES, EURmM

a1

Net Sales
Comparable Gross Profit

Sales and Marketing
Research and Development
General admin

Other income/expenses, net

Comparable EBIT
Items affecting comparability
EBIT

Change in FV of bio-assets
Financial income/expense
Pre-Tax Result

Income taxes
Profit for the period

Comparable Gross Margin
Comparable Ebit Margin

MARCH 2025 FISKARS GROUP

Q4 FY-24
2024 2023 2024 2023
337.2 3458 1,157.1 1,129.8
166.5 161.8 564.1 528.7
915 859  -316.1 -278.7
43 51 186  -19.7
311 343 -1242 -1227
3.4 1.1 6.2 2.7
42.9 377 111.4 110.2
12.0 3.7 743 114
30.9  34.0 37.1  98.8
2.8 1.0 6.5 4.8
6.8  -10.0 252  -24.0
26.9  25.0 185  79.6
9.9 3.0 89  -97
36.8  28.0 273 70.0
49.4% 46.8% 48.8% 46.8%
12.7% 10.9% 9.6%  9.8%

Q4 AND 2024 PER SHARE KEY FIGURES, EUR

Comparable Earnings per Share
Earnings per Share

Cash Earnings per Share

Q4 FY-24

2024 2023 2024 2023
0.57 0.40 1.07 0.99
0.45 0.35 0.33 0.86
0.85 1.11 1.39 2.68



Items Affecting Comparability @AdFY 2024

42
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Net Sales

COGS

Gross Profit
Sales&Marketing expenses
Admin expenses

R&D expenses

Other Income, net

EBIT

Add back: D&A

EBITDA

Gross Margin
EBIT Margin
EBITDA Margin

FISKARS GROUP

Q4-2024 FY-2024

IFRS IAC Excl IAC IFRS IAC Excl IAC
337.2 - 337.2 1,157.1 - 1,157.1
-174.5 +3.8 -170.7 -640.0 +47.0 -593.0
162.7 +3.8 166.5 517.1 +47.0 564.1
-94.2 +2.6 -91.5 -324.4 + 8.3 -316.1
-36.5 +54 -31.1 -132.1 +7.9 -124.2
-4.4 +0.1 -4.3 -18.8 +0.2 -18.6
3.3 +0.1 3.4 -4.7 +10.9 6.2
30.9 +12.0 42.9 37.1 +74.3 111.4
20.7 -0.5 20.2 82.5 -0.5 82.0
51.6 +115 63.1 119.6 +73.8 193.5
482% +1.1% 49.4% 447% +4.1%  48.8%
9.2% + 3.6% 12.7% 3.2% +6.4% 9.6%
15.3% +3.4% 18.7% 10.3% +6.4% 16.7%
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NET SALES, EURmM

353 5 -2.5%*

333 337

319
293 304

275 Hgg 283 281

241 250

Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Q1 Q2 Q3 Q4
2021 2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024

*Comparable net sales exclude the impact of exchange
rates, acquisitions and divestments
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COMPARABLE EBIT (EURmM) AND EBIT MARGIN, %
EURmM
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NET SALES, EURmM
-2.1%
-2.1%*
215

1L

210

187

160 -
140 A
120 -
100 A
80 A
60 A
40 -
20 A

140

191 127 126 130

108 114

Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Q1 Q2 Q3 Q4
2021 2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024

*Comparable net sales exclude the impact of exchange
rates, acquisitions and divestments
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COMPARABLE EBIT (EURmM) AND EBIT MARGIN, %

EURmM

40

-10

£k 34.7

-0.1

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4
2021 2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024

33.3

%




BAFiskard T o] qel qO1dactB8ye®ms 0 €3 |V nel

NET SALES, EURmM COMPARABLE EBIT (EURmM) AND EBIT MARGIN, %
EURmM %
220 - 211 50 - - 25
200 - 191 43.5
160 - 151 153 30. 205
. * L 1
140 - 127 30 26.7 24.7 iy S
120 20 - . - 10
100 - 15.2 13.6
11. - 119
80 1 10 - 7.4 L 5
60 -
40 0
20 - 2.8
0 - -10 - .
Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2021 2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024 2021 2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024

*Comparable net sales exclude the impact of exchange
rates, acquisitions and divestments
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POWERFUL STRENGTHOF = IMPORTANCEOF | LUXURYIS SUSTAINABILITY :}
BRANDSTHAT INNOVATION& ' DIRECTFTO- ATTRACTIVE ~ IS KEY N %

SURROUND THE DESIGN | CONSUMER ~ LONGTERM - \

CONSUMER Truly innovative Integralto Az | 1] 6-8% CAGR 58% of consumers

50% of consumers consumer product . journey T forecast for the feel they can make a

globally willing to companies create X storytelling, global personal difference through
spend extra for more value 7 experience and luxury market their choices?
brand image* 4] than peers? connection with

brand




Longterm sales and profitability development

NET SALES (EURmM) AND GROSS MARGIN (%) DEVELOPMENT

1,254 1,248
1,157

1,119 1,090 1,116

2018 2019 2020 2021 2022 2023 2024

COMPARABLE EBIT (EURmM) AND EBIT MARGIN (%) DEVELOPMENT
154 151

2018 2019 2020 2021 2022 2023 2024
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Seasonal volatiliyA Fiskars H1, BA Vita H2 focuded
Groupnetsales and EBIT evenly split between quarters

QUARTERLY NET SALES BY BA

Q4
23% Q3

Net

20%

28%
. 24% Q2

21% 28% 24% Q1

Vita Fiskars Group Total
QUARTERLY EBIT BY BA

7%
19%

34% Q4
20% Q2
39%
30% 0%
24%
1% <
Vita Fiskars Group Total
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QUARTERLY NET SALES SPLIT BY BA

Q1 Q2 Q3 Q4 FY

QUARTERLY EBIT SPLIT BY BA

Vita ~

Fiskars

Q1 Q2 Q3 Q4 FY o



Fiskars was founded in 1649, Fiskars Group was formed throug|
strategic acquisitions
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Gerber joins
Fiskars Group

Fiskars
manufactures

Waterford,
Wedgwood, & Royal
Doulton join Fiskars

Group

¢. Sab B" z@? aa>1Bacga Shifting focus to

plastic handled
scissors

Fiskars
enters the
US market

Fiskars shares

consumer -driven
business

Royal
Copenhagen joins
Fiskars Group

littala, Arabia &

listed on the Rorstrand join
Helsinki Stock Fiskars Group
Exchange

FISKARS GROUP

Fiskars Group
growth strategy
launched

Fiskars distributes
its Wartsila shares
as extra dividend

Georg Jensen
joins Fiskars
Group

Our luxury home

( Bt-zaA Bg¢g> -~

a.+B¢a, >acg. ¢
net sales is now over
one third

U.S. Watering
divestment

9
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Largest shareholders as of
Decembe8l, 2024

NUMBER OF % OF SHARES AND

# SHAREHOLDER NAME SHARES VOTES
1 Virala Oy Ab 12,772,501 15.77
2 Turret Oy Ab 11,430,96: 14.11
3 Holdix Oy Ab 10,165,53 12.5¢
4 Sophie Von Julins Stiftelse 2,556,00( 3.1€
5 Julius Tallberg Corp. 2,554,35( 3.15
6  Gripenberg Gerda Margareta Lindsay Db 1,991,00( 2.4€
7 Varma Mutual Pension Insurance Company 1,659,32¢ 2.0t
8  The estate of Greta Von Julin 1,560,00( 1.93
9 llImarinen Mutual Pension Insurance Company 1,447,227 1.7¢
10  Elo Mutual Pension Insurance Company 1,198,29( 1.48
10 largest shareholders, total 47,335,24: 58.44
Other shareholders 33,664,75! 41.5€
Total 81,000,000 100.00

DATA SUPPLIED BY INVESTIS
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