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Fiskars Group will publish the January-September 2025 Interim Report on October 23,
2025. The webcast will be held on the same day at 13:00 EEST.

Most important stock exchange releases during Q3

o September 9, 2025: Record date and payment date of the second dividend
instalment of EUR 0.42 resolved by the Annual General Meeting 2025: The Board
of Directors of Fiskars Corporation has on September 9, 2025 resolved in
accordance with the resolution of the Annual General Meeting that the dividend
payment date for the second dividend instalment of EUR 0.42 per share shall be
September 18, 2025.

All releases can be found in Fiskars Group’s newsroom
p

Guidance for 2025 (updated on June 12, 2025)

Fiskars Corporation expects comparable EBIT to be in the range of EUR 90-110 million (2024: EUR
111.4 million).

Assumptions behind the guidance (as described in the half-year financial report 2025)

The operating environment has become increasingly challenging following the U.S. tariff
announcements in early April 2025. The indirect impacts of these tariffs, particularly on retailer
demand and inventory behavior, have materialized more rapidly and negatively than previously
anticipated, especially in the United States. The U.S. represents approximately 30% of Fiskars
Group's net sales and approximately 50% of Business Area Fiskars' net sales, the majority of which is
based on sourcing from Asia.

Fiskars Group expects that its actions can over time largely mitigate adverse direct impacts of tariffs
related to increasing sourcing and logistics costs. However, the benefits of these mitigation efforts
are expected to materialize with a delay as Fiskars Group has prioritized maintaining its market
share and securing cash flow.

Market visibility remains exceptionally limited, and the situation continues to evolve.

Fiskars Group is also subject to fluctuations in the U.S. dollar. While a weakening U.S. dollar benefits
the company in currency transactions due to its net-buy position, it has a negative impact through
translation risk.

The Group’s EBIT generation is tilted towards the end of the year, highlighting the importance of
the second half and especially the fourth quarter. During this period, the development of consumer
sentiment and Business Area Vita’s volumes play a significant role.


https://fiskarsgroup.com/news/stock-exchange-release/fiskars-corporation-record-date-and-payment-date-of-the-second-dividend-instalment-of-eur-0-42-resolved-by-the-annual-general-meeting-2025/
https://fiskarsgroup.com/news/
https://fiskarsgroup.com/news/stock-exchange-release/inside-information-profit-warning-fiskars-corporation-lowers-its-guidance-for-2025/

Key themes during Q3

Challenging U.S. demand environment

Fiskars Group experienced a rapid decline in U.S. retailer demand in the second quarter of
2025, driven by the indirect impacts of tariffs. The demand environment in the U.S.
remains highly challenging, with limited market visibility and continued pressure on
inventory behavior.

Mitigation of direct tariff impacts to have a delayed impact

Fiskars Group expects that its actions can over time largely mitigate adverse direct impacts
of tariffs. These benefits are expected to materialize with a delay, starting from the second
half of 2025 onwards, as the Group has prioritized maintaining market share and securing
cash flow. Additionally, pricing adjustments typically involve contractual lead times, which
delay their effect. This means there is a difference in timing between the negative effects
of the tariffs and when the benefits from mitigation measures begin to take effect.

Protecting market share in the U.S. is especially critical for Business Area Fiskars. To
safeguard long-term shelf-space with key retail partners, BA Fiskars has balanced short-
term commercial gains with long-term market share. Meanwhile, securing cash flow is a
key focus for Business Area Vita, which is currently working to rightsize its inventories.

Steel tariffs add further complexity to tariff landscape

The U.S. administration widened the scope of its steel tariffs in August. As an implication of
this, the steel tariffs will also impact Fiskars Group’s products containing steel. In addition
to the existing tariff mitigation measures, this change requires further efforts to address
the expanded scope.

Market environment remains challenging

Fiskars Group’s market environment remains challenging. In the U.S,, retailers continue to
be cautious about increasing inventories. The market environment in China has also
remained unchanged post-Q2. In Europe, there has been variance between countries.

Seasonality — bias towards the year-end

As a result of the Georg Jensen acquisition, Fiskars Group has mentioned that its EBIT
generation will shift even more toward the end of the year, particularly in the fourth
guarter. The year 2024 marked the first full year of consolidation for Georg Jensen,
providing a useful reference point for the current quarterly volatility.

Investing in demand creation

In 2025, Fiskars Group will invest in demand creation. BA Vita will particularly invest in
marketing and category expansion, whereas BA Fiskars will invest in innovations and
media. The investments will continue throughout 2025. The Group recalibrates its
marketing spend on an ongoing basis in response to the current challenging operating
environment.

Fiskars Group’s upcoming financial reporting dates in 2025

e Interim report January—September 2025 October 23, 2025

See Fiskars Group’s Investor Calendar for other Investor Relations activities.



https://fiskarsgroup.com/investors/ir-calendar/

Get to know Business Area Fiskars — Investor event at Fiskars
Group Campus on November 11, 2025

Fiskars Group will host an informative investor event spotlighting Business Area Fiskars for
institutional investors, analysts and financial media on November 11, 2025. The
presentation segment of the event will be webcast live. The webcast will be open for all.

Business Area Fiskars is home to the iconic brands Fiskars and Gerber, and spans
categories such as gardening, outdoor, scissors & creating, and cooking.

This afternoon event will offer:
* Adeep dive into Business Area Fiskars
* Afirst look at exciting new innovations and category expansions
* Live demos and insights into how Fiskars brings purposeful design to everyday life

Location: Fiskars Group Campus, Espoo, Finland / webcast
Date: November 11, 2025
Time: Afternoon (exact time to follow)

Please contact the IR team for more information.

Fiskars Group IR team contact information:

Investor relations team: investors@fiskars.com

Noora Huttula
Investor Relations Manager
noora.huttula@fiskars.com

Fiskars Group in brief

Fiskars Group (FSKRS, Nasdaq Helsinki) is the global home of design-driven brands for
indoor and outdoor living. Since 1649, we have designed products of timeless, purposeful,
and functional beauty, while driving innovation and sustainable growth. In 2024, Fiskars
Group’s global net sales were EUR 1.2 billion and we had close to 7,000 employees. We
have two Business Areas (BA), Vita and Fiskars.

BA Vita offers premium and luxury products for the tableware, drinkware, jewelry and
interior categories. Its well-known brands include Georg Jensen, Royal Copenhagen,
Wedgwood, Moomin Arabia, littala and Waterford. In 2024, BA Vita’s reported net sales
were EUR 605 million. Already 50% of BA Vita’s net sales comes from direct-to-consumer
sales, comprising approximately 500 stores and approximately 60 e-commerce sites.

BA Fiskars consists of the gardening and outdoor categories, in addition to the scissors and
creating, as well as cooking categories. The brands include Fiskars and Gerber. In 2024, BA
Fiskars’ net sales were EUR 547 million.

Read more: fiskarsgroup.com
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